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Campaign Overview

On 14th February 2022, the Office for Health Improvement and Disparities (OHID), with the support of NHS England and NHS Improvement, will launch a national cervical screening campaign. The Help Us Help You – Cervical Screening campaign will encourage those eligible for screening - women and people with a cervix aged 25-64 - to respond to their cervical screening invitation letter, and to book an appointment with their GP practice or sexual health clinic if they missed their last screening. 

Two women die every day from cervical cancer, yet it is one of the most preventable cancers. Around 2,700 women in England are diagnosed with cervical cancer each year and it is the second most common cancer amongst women under 35.  

The campaign will raise awareness of the risks of cervical cancer and highlight the preventative benefits of screening. The overall aim of the campaign is to increase the number of those eligible attending their screening.   

The key objectives of the campaign are to empower women and people with a cervix to attend their cervical screening. This will be done by communicating the importance and preventative purpose of screening and addressing the specific barriers to screening by providing reassurance, addressing misconceptions and increasing motivation to book an appointment when invited. 

Running throughout England for four weeks between 14 February - 14 March 2022, the campaign will include advertising on TV, video on demand, social media and paid search, along with national and regional PR activity. There will also be activity targeted to ethnic minority (Black and South Asian) and LGBTQ+ people with a cervix, as these groups can experience specific barriers to taking up screening.

Our partners play an integral part in supporting this campaign. Local authorities, NHS and NGO partners will be able to order and download digital and print assets from the Campaign Resource Centre (CRC). 










Key Messages

[bookmark: _30j0zll]Primary messages: 	

· Two women die every day from cervical cancer in England, yet it is one of the most preventable cancers and getting your screening can help stop it before it starts. 
· Screening helps prevent cervical cancer by checking for a virus called high-risk HPV which causes nearly all cervical cancers. This is the best way to find out who is at higher risk of developing the cervical cell changes that over time could potentially lead to cervical cancer.  Any cervical cell changes can be treated, preventing cervical cancer. 
· But don’t be alarmed if you have HPV as it does not mean you have cervical cancer - HPV is a common virus that most people will get at some point during their lives.
· Women and people with a cervix aged 25-64 are eligible for screening. Those registered as female with their GP practice are invited for routine screening every three years if they are aged 25-49 and every five years if they are aged 50-64. Those registered as male will need to request an appointment from their GP or a local sexual health clinic.
· Life can be hectic and it's easy to let your cervical screening appointment fall to the bottom of your 'to do' list, but it only lasts a few minutes - it’s a few minutes that could save your life.
· For most women and people with a cervix, cervical screening tests are not painful. However, if you are worried that you may find the test uncomfortable, remember you are in control and can ask to stop at any time.  If you are worried about it being uncomfortable, or you have found screening difficult in the past, talk to the nurse or doctor doing the test so they can give you the right support.
· If you're embarrassed about cervical screening then you're not alone. Talk to the nurse or doctor doing the test, who can help put you at ease. 
· During COVID-19 your GP practice remains open and will offer cervical screening appointments.  They have put in place safety measures to keep you safe during your cervical screening appointment. 

Secondary messages: 
· Cervical screening is not a test for cancer.  It helps prevent cervical cancer by checking for high-risk Human Papillomavirus (HPV) which causes nearly all cervical cancers. It means any cervical cell abnormalities can be treated. If left untreated, these cells can develop into cancer.
· Your cervical screening sample is first tested for high-risk HPV. HPV testing is more sensitive and accurate than the previous screening method and is the best way to find out who is at higher risk of developing the cervical cell changes that over time could potentially lead to cervical cancer.
· HPV is present on the skin, so it is easy to get and difficult to completely protect against. 
· HPV can stay in the body for many years. It can stay at very low or undetectable levels and not cause any problems. However, sometimes it can cause abnormal cells in your cervix to develop. These can, over time, turn into cancer if left untreated 
· The symptoms of cervical cancer are not always obvious, and it may not cause any symptoms at all until it's reached an advanced stage. That's why it's important that you attend all your cervical screening appointments. 
· The HPV vaccine protects against the most common types of HPV that cause cervical cancer. However, even if you've been vaccinated it's important that you attend your cervical screening appointment because the HPV vaccine doesn't prevent all cervical cancers.

Call to action(s):
· Cervical screening saves lives - don’t ignore your cervical screening invite and if you missed your last one book an appointment with your GP practice or local sexual health clinic. 
· Encourage those you love to get screened if they are overdue a test.
· For further information please visit: nhs.uk/cervicalscreening




Facts and statistics

Cervical screening
· People between the ages of 25 and 64 are invited for regular cervical screening under the NHS Cervical Screening Programme.  Those registered as female with their GP practice and aged 25 to 49 are invited for routine screening every 3 years. Those registered as female with their GP practice and aged 50 to 64 are invited for routine screening every 5 years.[footnoteRef:2] The first invitation for screening is sent at 24.5 years. [2: * This refers to screening coverage, which is defined as the percentage of those in a population eligible for screening at a given point in time who were screened adequately within a specified period. For those aged 25-49, the time period is within the last 3.5 years. For those aged 50-64, the time period is within the last 5.5 years. 


 “Invited for routine screening” refers to those invited through the Screening Programme in 2020/21. The number of those tested includes individuals who had screening tests not prompted by the Screening Programme, eg tests initiated by a nurse with those who are overdue for screening.] 

· NHS Cervical Screening saves thousands of lives a year in the UK.[footnoteRef:3] [3:  NHS cervical screening leaflet. Available from: https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/710741/Cervical_screening_helping_you_decide.pdf] 

· It has been estimated that in England cervical screening prevents 70% of cervical cancer deaths and that if everyone attended screening regularly, 83% of cervical cancer deaths could be prevented.[footnoteRef:4] [4:  Landy, R., Pesola F., et al., Impact of cervical screening on cervical cancer mortality: estimation using stage-specific results from a nested case–control study. British Journal of Cancer volume115, pages1140–1146 (25 October 2016). Available from: https://www.nature.com/articles/bjc2016290?foxtrotcallback=true] 

· On 31st March 2021, 70.2% of eligible individuals had taken up the offer of screening *. This has decreased from 72.2% on 31 March 2020.[footnoteRef:5] [5:  Cervical Screening Programme England 2020- 2021 https://digital.nhs.uk/data-and-information/publications/statistical/cervical-screening-annual/england---2020-21] 

· The expected national standard for cervical screening coverage is 80% for eligible individuals. At March 2021 no region or local authority met this threshold. 91 out of 149 local authorities had coverage levels of 70% and above, a decrease of 12 compared to 2020.4 
· Cervical screening coverage in the older age group (50-64 years) is consistently higher than the younger age group (25-49 years):
· 68% of those aged 25 – 49 were screened* at 31st March 2021, compared to 70.2% in 20204
· 74.7% of those aged 50 – 64 were screened* at 31st March 2021, compared with 76.1% at 31st March 20204
· [bookmark: _Ref94108343]Cervical screening coverage has declined by 5.5% in the last 10 years.[footnoteRef:6] At 31st March 2011 75.7% of those eligible were screened, dropping to 71.4% at 31st March 2018. Screening coverage rose in 2019 (71.9%) and 2020 (72.2%) but fell again to 70.2% at 31st March 2021, probably due to the impact on screening of the COVID-19 lockdown. [6:  Cervical Screening Official Statistics 2020-21 published by NHS Digital  https://digital.nhs.uk/data-and-information/publications/statistical/cervical-screening-annual/england---2020-21
* This refers to screening coverage, which is defined as the percentage of women in a population eligible for screening at a given point in time who were screened adequately within a specified period. For those aged 25-49, the time period is within the last 3.5 years. For those aged 50-64, the time period is within the last 5.5 years. ] 

· Over the past 10 years, screening* has declined by 5.4% in the older age group (since 31 March 2011) and declined by 5.8 % in the younger age group.5
· Those aged 25-29 are least likely to take up their cervical screening invitation but have a higher rate of abnormality detected in screening compared to other age groups.5
· 3.03 million individuals aged 25 to 64 were tested in 2020 – 2021.4
· 4.59 individuals aged 25 to 64 were invited for screening in 2020–21.4
· [bookmark: _Ref94113052]The results from the 2019 Cervical Screening campaign show that there were 86,000 more screening tests carried out during the campaign period than in the same period the year before.[footnoteRef:7] [7:  PHE Screening Blog Cervical Screening Saves Lives – highlights from the national campaign - PHE Screening (blog.gov.uk)] 

· High-risk HPV DNA is found in over 99% of cervical cancer cases.[footnoteRef:8] [8:  99.8% of cervical cancer cases in the UK are caused by HPV infection" https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/cervical-cancer/risk-factors#ref-2 ] 

 
HPV Vaccine
· [bookmark: _Ref94113131]Cervical cancer rates are almost 90% lower in women vaccinated against HPV.[footnoteRef:9] [9:  The Lancet: The effects of the national HPV vaccination programme in England, UK, on cervical cancer and grade 3 cervical intraepithelial neoplasia incidence: a register-based observational study (Date accessed: December 1, 2021) https://doi.org/10.1016/S0140-6736(21)02178-4  ] 

· Studies have shown that the vaccine protects against HPV infection for at least 10 years, although experts expect protection to last for much longer. But because the HPV vaccine does not protect against all types of HPV that can cause cervical cancer, it's important that all those with a cervix who receive the HPV vaccine also have regular cervical screening once they reach the age of 25.




Ethnic Minority
· [bookmark: _Ref94112071]A survey commissioned by Jo’s Trust found that ethnic minority women of screening age were more likely than white women to say they had never attended a cervical screening (12% vs 8%). 30% of Asian women reported not knowing what cervical screening is.[footnoteRef:10]  [10:  YouGov survey. Total sample size was 1179 white women aged 25-65 and 1177 BAME women aged 25-65. Fieldwork was undertaken between 30th June - 7th July 2011. Available from: https://www.jostrust.org.uk/sites/default/files/bme_research_2011_final.pdf bme_research_2011_final.pdf (jostrust.org.uk)] 

· Poor understanding of what the test was for and why it was important has been highlighted as a barrier to cervical screening, with twice as many ethnic minority  women (30%) as white women (14%) saying that better knowledge about the test and its importance would encourage them to attend the screening. 9 
Risk factors
· Most cases of cervical cancer are caused by Human Papillomavirus (HPV) which is a common virus that 4 out of 5 (80%) of us will have at some point during our lives. 
· HPV spreads through close skin-to-skin contact of the genital area, not just from penetrative sex. This includes vaginal, oral or anal sex; any skin-to-skin contact of the genital area; sharing sex toys. It can stay at very low or undetectable levels and not cause any problems. This means an HPV infection may have come from a partner a long time ago.
 
 Cervical cancer incidence  
· [bookmark: _Ref94175682]Around 2,700 women are diagnosed with cervical cancer each year in England.[footnoteRef:11]  [11:  Cancer Registration Statistics, England 2019. Available from: 
https://digital.nhs.uk/data-and-information/publications/statistical/cancer-registration-statistics/england-2019#summary
Data obtained from NCRAS, PHE. On average 2687 women were diagnosed with cervical cancer (ICD-10 C53) each year from 2017 – 2019 and 689 women died from the disease. The latest annual data is for 2019
] 

· Seven women are diagnosed with cervical cancer every day in England.10 
· Cervical cancer is the 11th most common cancer in women in England10
· The latest annual data shows that cervical cancer is the second most common cancer among women under the age of 35 in England.10
 Cervical cancer mortality 
· Around 690 women die from cervical cancer each year in England. 10
· Two women die every day from cervical cancer in England10





Changes in incidence and mortality over time 
· Since the early 1990s, cervical cancer incidence rates have decreased by a quarter (25%) in women in the UK (2016 – 2018).[footnoteRef:12] [12:  Cervical cancer incidence statistics, CRUK. Available from: https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/cervical-cancer/mortality%20-%20heading-Two#heading-Zero ] 

· Since the early 1970s, cervical cancer mortality rates have decreased by three-quarters (75%) in women in the UK.[footnoteRef:13] [13:  Cervical cancer mortality statistics, CRUK. Available from: 
https: https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/cervical-cancer/mortality%20-%20heading-Two#heading-Two] 

 
 England comparison to Europe 
· The survival rate for women with cervical cancer in England is below Europe. Latest data shows the five-year survival in Europe was 62.4% (2000-2007) compared with 61.2% (2014-2018) for England.[footnoteRef:14]  [14:  Cervical cancer survival comparisons, CRUK. Available from: https://www.cancerresearchuk.org/health-professional/cancer-statistics/statistics-by-cancer-type/cervical-cancer/survival#heading-Four] 

 





Ethnic Minority Activity:  

A range of targeted activity will take place to initiate conversations about screening and tackle the cultural barriers. This will include: 
· Paid editorial activity featuring films with Black and South Asian women talking to a media medic about cervical screening, running across ethnic TV and radio stations and social media. 
· PR activity utilising case studies, healthcare professionals and well-known celebrities and influencers from Black and South Asian communities. 
· Black and South Asian social media groups (Facebook, Instagram and Twitter) and podcasters creating compelling content for their followers 

Activity for Disabled People:

Disabled women and people with a cervix, particularly those with sensory impairments including BSL users, are likely to experience barriers to accessing mainstream communications and steps have been taken to reach these audiences. People with a learning disability are a particular focus as they are less likely to be screened.[footnoteRef:15] [15:   Supporting women with learning disabilities to access cervical screening - GOV.UK (www.gov.uk)] 

 
To reach these audiences campaign assets will be available in alternative formats including:
·       BSL versions of TV, social and PR films
·       large print, braille, audio versions of posters
·       an easy read leaflet
· Cervical screening picture leaflet 
 
Engagement will take place with disability organisations and channels to help reach disabled people, their carers and influencers to encourage and reinforce communication of messaging and availability of alternative formats.



LGBTQ+ Activity: 

Lesbian and bisexual women are less likely to have been for cervical screening. Figures show that 15% of lesbian and bisexual women over 25 have never had a cervical screening test compared to 7% of women over 25 in general.[footnoteRef:16] [16:   Addressing inequalities in LGBT cancer screening coverage - PHE Screening (blog.gov.uk)] 

Trans men and non-binary people with a cervix also experience specific issues and require tailored messages.[footnoteRef:17] Trans men and non-binary people with a cervix aged 25-64 are eligible for cervical screening. Those registered as male will not be automatically invited and need to request an appointment from their GP or a local sexual health clinic. [17:  Cervical screening for trans men and/or non-binary people | Jo's Cervical Cancer Trust (jostrust.org.uk)] 

OHID has worked with LGBTQ+ organisations to develop this strand of the campaign. LGBTQ+ influencers have also been recruited to produce tailored, authentic social media content to resonate with their followers. 

Key messages for LGBTQ+ audiences

· Women and people with a cervix aged 25-64 are eligible for screening. Those registered as female with their GP practice are invited for routine screening every three years if they are aged 25-49 and every five years if they are aged 50-64. Those registered as male will need to request an appointment from their GP or a local sexual health clinic.
· Trans men and non-binary people with a cervix aged 25-64 are eligible for cervical screening. They can arrange to be screened with their GP practice or a local sexual health clinic.
· If you have a cervix and have had any kind of sexual contact, with people of any gender, you are at risk of cervical cancer. 
· Most cases of cervical cancer are caused by Human Papillomavirus (HPV) which is a common virus that most people will get at some point during their lives. This is because HPV is spread through close skin to skin contact during any type of sexual activity. 
· You can have HPV even if you’ve only ever had one partner, or not had sex for a long time.




PR launch story

The press release focuses on the launch of the Help Us Help You - Cervical Screening campaign and highlights the risks of cervical cancer and the preventative benefits of screening. The campaign encourages women and people with a cervix to respond to their cervical screening invitation and to book an appointment if they missed their last screening. The latest incidence and mortality statistics for cervical cancer, as well as data on cervical screening, create a compelling case for attendance. A new attitudinal survey, conducted for DHSC, explores experiences of cervical screening and barriers to attending. It includes findings on perceptions of cervical cancer and of HPV (human papillomavirus - the virus that is the main cause of the disease).

Alongside the attitudinal research, famous faces including Linda Robson, Scarlett Moffatt, Louise Minchin, Victoria Scone and Sharon Gaffka are supporting the campaign and helping to raise awareness by taking part in a film with media medic Dr Zoe Williams to discuss their experiences of cervical screening, their questions and why they want to promote attendance.   

The PR package will be supported spokespeople, celebrities, and case studies, who can provide different voices to the campaign to encourage women and people with a cervix to attend their screening. 
 
For any further information about planned PR activity, please contact the Cervical Screening team at freuds on cervicalscreening@freuds.com. 


[bookmark: _8497kumvmrcl]Paid-for activity

The national campaign will use paid-for media across a range of channels, including TV, video on demand, paid search and social media.
 
Local teams may wish to support the campaign with paid media. If so, please contact the Partnerships team (details below). This is to help us manage the weight of advertising on any particular channel and avoid duplication. It is also important that you get in touch with us if you wish to use paid-for search, to avoid bidding on the same terms. Finally, having an understanding of any local paid-for activity will also help with our campaign evaluation.
 
Please contact partnerships@phe.gov.uk  



Long and short copy

Below are examples of long and short copy that can be used to communicate about the cervical screening campaign. Please use the copy for any newsletters, emails or other materials, including websites and e-bulletins from 14th February 2022.

Long Copy (approx. 250 words)

EMBARGOED UNTIL 00.01 HOURS, 14th February 2021: 

 “Cervical screening saves lives” says national campaign 

Today the Department of Health and Social Care, together with NHS England and NHS Improvement, are launching a Help Us Help You – Cervical Screening Campaign, to highlight the benefits of cervical screening and remind people that that it can help stop cancer before it starts. The campaign encourages those eligible for screening - women and people with a cervix aged 25-64 - to respond to their cervical screening invitation letters and to book an appointment at their GP practice if they missed their last one. 

Two women die every day from cervical cancer in England. Yet it is one of the most preventable cancers and getting screened can help stop it before it starts. Screening helps prevent cervical cancer by checking for a virus called high-risk HPV which causes nearly all cervical cancers. This is the best way to find out who is at higher risk of developing the cervical cell changes that over time could potentially lead to cervical cancer.  Any cervical cell changes can be treated, preventing cervical cancer. Don’t be alarmed if you have HPV as it does not mean you have cervical cancer - it’s a common virus that most people will get at some point in their lives.

It has been estimated that in England, cervical screening prevents 70% of cervical cancer deaths and that if everyone attended screening regularly, 83% of cervical cancer deaths could be prevented.

Women and people with a cervix aged 25-64 are eligible for screening. Those registered as female with their GP practice are invited for routine screening every three years if they are aged 25-49 and every five years if they are aged 50-64. Those registered as male will need to request an appointment from their GP or a local sexual health clinic.

The campaign provides information and tips to those who may be worried or embarrassed about cervical screening. These include: 

· For most, cervical screening tests are not painful. But if you are worried that you may find the test uncomfortable, remember you are in control and can ask to stop at any time. 
· Discuss your concerns with your nurse, you can ask for a smaller speculum or the nurse can advise you on different positions to make it more comfortable.
· If you want to make sure a woman carries out your test, you can ask for this when you make your appointment. 
· You might want to wear a skirt or dress or a long jumper, which you can keep on during the test. If you forget to do this, don't worry - you'll be provided with a disposable modesty sheet to cover yourself.
· Ask your nurse about breathing exercises, as these can help.                                      Take a podcast or music to listen to - this may help you relax or distract you.                                                        
· Cervical screening only lasts a few minutes, and you only have to go once every 3 or 5 years depending on your age. It's a few minutes that could save your life. 
.
For more information, visit www.nhs.uk/cervicalscreening


Short Copy (approx. 100 words)

EMBARGOED UNTIL 00.01 HOURS, 14th February 2021

“Cervical screening saves lives” says national campaign 

Today the Department of Health and Social Care, together with NHS England and NHS Improvement, are launching a Help Us Help You – Cervical Screening Campaign, to highlight the benefits of cervical screening and remind people that that it can help stop cancer before it starts. The campaign encourages those eligible for screening - women and people with a cervix aged 25-64 - to respond to their cervical screening invitation letters and to book an appointment at their GP practice if they missed their last one.

Two women die every day from cervical cancer in England.1 Yet it is one of the most preventable cancers and getting screened can help stop it before it starts. Screening checks for certain types of the HPV virus that can cause cell changes to your cervix. Cell changes are easily treated and this prevents cervical cancer. 
 
For more information, visit www.nhs.uk/cervicalscreening
 

	
Case Studies

Case studies are a crucial element to all health campaigns as they add the human dimension which can help to raise awareness of important issues.
 
For these reasons, we are looking for case studies to support the cervical screening campaign
The case studies we are predominantly looking to recruit have ideally attended their cervical screening when invited and their results showed abnormal cells that were successfully treated. In addition to this, we are also looking to work with case studies who have had cervical cancer and did not attend cervical screening.

We will use case studies in campaign materials, PR and social media, where their stories offer opportunities for greater in-depth coverage and discussion about the importance of cervical screening and how it is one of the most preventable cancers.

Case study criteria

· Aged between 25 and 64 and have attended their cervical screening and results showed abnormal cells, but were successfully treated
· Positive experience with the NHS 
· Have completed their treatment (fine if still going back for check-ups)
· Had their treatment with the NHS (i.e. they didn’t have private healthcare) 
· Supportive of the key campaign messaging, i.e. encouraging others to attend their cervical screening
· Happy to have their story published (i.e. give their name), and open to being interviewed by media. 
· There are various options when it comes to the case studies speaking to media, depending on how comfortable the case study is e.g. taking part in TV and radio interviews; interviews with press journalists; no direct contact (in this case we can write up their story, ideally with a picture, to send to journalists)
· NB freuds would be across the briefing process with each case study, and guide them through each media opportunity that comes through

For those who have had cervical cancer and did not attend cervical screening: 
· Would be happy to talk about how they wish they had attended their cervical screening and encourage others to do so
· To note: case studies cannot say categorically that if they had attended screening they wouldn’t have got cervical cancer






[bookmark: _1fob9te]Campaign materials

A range of free resources (printed, social and digital) will be provided on the Campaign Resource Centre to help you support the campaign. Please sign up to our campaign newsletters through this link and we will provide further updates on the campaign and give you the opportunity to pre-order resources.

Easy-print poster (A4)
Digital screen imagery (static portrait and landscape)
Web banners (static MPUs, skyscraper and leaderboard)
Email signature (static standard size)
Social media assets 
Social media advice sheet
Campaign summary copy for websites
BSL versions of TV, social and PR films
Alternative formats of posters in large print, braille and audio
Easy read leaflet
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